Monitoring the
Social Media Space



Approaches

DIY

Hire a consultant

Hire an agency

Subscribe to a service
Umbria

Biz360
Contract with a service

Nielsen BuzzMetrics
Cymfony




Companies that measure social media,
iInfluence, and brand:

http://tinyurk.com/u3ola



Today'’s approach




What to monitor

References to:
Your organization
Products and services

Key issues
Use of your social media properties
Connections to your content from social
media sites



Today’s focus

Monitor your
reputation




Are they talking about you?

Metrics
Content analysis



Not all created equal §
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Data source (HTML page and/or RSS feeds)

Information pulled

Posts only oblogrolls, too
Home page or all content

Duration content remains in count
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Inbound site or source counts
Accounting for duplicate posts



